
N O V E M B E R  2 0 1 5

IDENTITY TOOLKIT LITE

The power behind the logo lives in the story it tells.  This spear will come to life 
as an integral part of the vision that will shape and define who we are and what 

we believe as a company.  The statement is bold; the commitment strong.  
The spear unites two complementing forces into one.  The image speaks to 
precision and forward momentum.  It will serve as a badge of honor for our 

employees and a promise made to our customers and suppliers.



P r i m a r y  l o g o t y p e

B r a n d m a r k — t h e  s p e a r

C o l o r  P a l e t t e

W o r d m a r k H o r i z o n t a l  L o g o t y p e

T y p o g r a p h y

P a n t o n e  1 8 5
C : 1   M : 1 0 0   Y : 9 2   K : 0
R : 2 3 5   G : 0   B : 4 1
W e b :  # e b 0 0 2 9

P a n t o n e  B l a c k  6
C : 0   M : 0   Y : 0   K : 1 0 0
R : 0   G : 0   B : 0
W e b :  # 0 0 0 0 0 0

ALTERNATE GOTHIC NO. 1 D
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

HELVETICA CONDENSED LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Fourth preference. Second preference. Third preference. 

To be used as a first preference for all materials.

P a n t o n e  1 8 7
C : 2 2   M : 1 0 0   Y : 8 9   K : 1 5
R : 1 2 2   G : 3 5   B : 4 6
W e b :  # a c 1 a 2 f



L o g o  P a r a m e t e r s
In order to maintain the integrity of the logoytpe, it is important that no other logos, type or graphical elements infringe 
on it’s space. The size of the “B” should be used as safe space surrounding the mark.

G r a y s c a l e  P r i m a r y  l o g o t y p e G r a y s c a l e  B r a n d m a r k — t h e  s p e a r

G r a y s c a l e  W o r d m a r k

G r a y s c a l e  H o r i z o n t a l  L o g o t y p e

Grayscale variations supplied for black and white 
printing purposes only.



V i o l a t i o n s
In order to maintain the integrity of the brand image, never alter or use anything but the approved logos.

Do not add any effects to the logo. Do not distrort or skew the logo.

Do not squeeze the logo.Do not rotate the spear.

Do not use the logo as an acronyn. Do not scale the text in the logotype. Do not change the typeface of the logo.

Do not rotate the logo in any manner.

Do not change the colors of the logo.

B R EA K T H R U
B e v e r a g e  G r o u p


